Michelin and Essilor join forces for safer mobility

Boulogne-Billancourt / Charenton-le-Pont November 07th 2019 – As part of their mobilization around
World Sight Day 2019, Michelin and Essilor today announce the signature of a 2-year collaboration
through a Memorandum of Understanding. The collaboration aims at joining forces to widely reach the
public and raise awareness on the importance of good vision on the road as well as good functional
tyres reliable up to the wear indicator.
Poor vision and tyres in a bad state of use are two main risk factors for road safety, related to the
human factor on one side and to one of the key performance features of the machine - the tyres that
connect it to the road - on the other side.
90% of the information needed on the road comes from our eyes, and yet it is estimated that 1 out of
5 drivers in the world suffers from uncorrected poor vision, usually due to a lack of awareness or to
limited access to vision care.
In parallel, around 1 in 2 cars* rolls with under-inflated tyres and around 1 in 10* cars rolls with tyres
that are beyond the wear limit, which can lead to punctures or accidents.
This is why this partnership between both companies plans on:
o

Increasing awareness campaigns on a global and country scale, through eye screenings
and tyre check-ups for employees, customers and the public at large;

o

Providing innovative services to facilitate access to the appropriate equipment to
consumers, through the leveraging of both Michelin and Essilor’s respective expertise.

“Tyres and vision are two essential factors for the safety of drivers to which Michelin and Essilor are strongly
committed: we have decided to formalize our common engagement for road safety through a long-term
collaboration agreement”, said Eric Le Corre, Corporate Vice-President Public Affairs at Michelin. “This
engagement for safer mobility addresses both the action for the employees of the company and more widely,
all drivers. Our action with Essilor will also allow us to highlight the importance of vision for our training for
drivers”, added Nicolas Beaumont, Senior Vice President Sustainable Development and Mobility at
Michelin.
“We believe that this partnership between two renowned and engaged leaders like Michelin and Essilor
creates a unique opportunity to improve people’s vision and safety on the road. The communication is simple,
but powerful: get ready before hitting the road by checking your vision and checking your tyres. Yet, there is a
lack of public awareness and too few policies on the importance of vision on the road. The support of Michelin
is a hallmark and we are very excited about the potential of this collaboration and how it will benefit people”
concluded Laurent Vacherot, Chief Executive Officer, Essilor International.

Both partners are already strongly involved in independent respective actions to promote safe mobility.
In 2017, Essilor and Féderation Internationale de l’Automobile (FIA) partnered to lead the fight against the lack
of awareness on the crucial link between vision and road safety, through the joint promotion of the FIA-created
“Check your vision” golden rule, which stands together with other main risk factors on the road (speed, buckle
* Michelin estimates based on scrapyard measurements and 2016 pressure surveys carried out in France.

seat belts, mobile phone usage, check tyres, etc). In line with its mission of improving lives by improving sight,
Essilor is fully committed to further reinforcing its product range, with solutions that answer drivers’ visual
needs, and to continue to leverage innovation as a way to correct, protect and enhance the vision of all road
users (drivers, pedestrians, cyclists…).
Michelin, a leader in the field of sustainable mobility and world class tyre manufacturer, has a long-standing
commitment to road safety through their local actions and global partnerships with the United Nations Road
Safety Collaboration (UNRSC). Michelin is an active corporate partner of the FIA High Level Panel for Road
Safety and one of the first private sector donors of the United Nations Road Safety Trust Fund.
About Essilor International
Essilor International is the world’s leading ophthalmic optics company. Essilor designs, manufactures and markets a wide
range of lenses to improve and protect eyesight. Its mission is to improve lives by improving sight. To support this mission,
Essilor allocates more than €200 million to research and innovation every year, in a commitment to continuously bring
new, more effective products to market. Its flagship brands are Varilux®, Crizal®, Transitions®, EyezenTM, Xperio®,
Foster Grant®, BolonTM and Costa®. It also develops and markets equipment, instruments and services for eyecare
professionals. Essilor International is a subsidiary of EssilorLuxottica. The EssilorLuxottica share trades on the Euronext
Paris market and is included in the Euro Stoxx 50 and CAC 40 indices. Codes and symbols: ISIN: FR0000121667;
Reuters: ESLX.PA; Bloomberg: EL:FP. For more information, please visit www.essilor.com
About Michelin
Michelin, the leading mobility company, is dedicated to enhancing its clients’ mobility, sustainably; designing and
distributing the most suitable tires, services and solutions for its clients’ needs; providing digital services, maps and guides
to help enrich trips and travels and make them unique experiences; and developing high-technology materials that serve a
variety of industries. Headquartered in Clermont-Ferrand, France, Michelin is present in 170 countries, has more than
125,000 employees and operates 67 tire production facilities which together produced around 190 million tires in 2018.
(www.michelin.com)
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