
GENEVA MOTOR SHOW 

CONFERENCE  

MARCH 6, 2018 



March 6, 2018 ð Exane BNPP  

Geneva Motor  Show Conference  

1 
Levers for Growth  
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 Four domains  of growth : p artnerships  and acquisitions to 

support our value creation strategy  
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                         Tires                      Services               Experiences   Materials 

2015-2020  

objectives 

Net Sales  
+20% 

Net Sales 

x2 

Net Sales 

 x3 

Capitalize on our 

leadership 

Recent 

partnerships  

and 

acquisitions 



A business model strongly  linked  to consumption  

2017 net sales by sector  

48 % 

Consumption 

Net sales by drivers 

Autos 

PC OE 

13 % 

27 % 

Manufacturing 

12 % 

Commodities 

PC RT 
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A robust reputation  

in the world 

The        brand  

USA 

1st auto sector  

brand 
US RepTrak® 100  

(February 2017) China 

7th brand 
China RepTrak® 100  

(March 2016) 

EMEA 

4th brand 
2017 RepTrak® 100  

(February 2017) 

5 



Geneva Motor Show Conference - Exane BNPP - March 6, 2018 6 

2016 -2020 projections: growing worldwide demand  

ǒTB OE&RT market projection (Radial & Bias  

in millions of units) 

ǒAgricultural tires* (base 100 in 2016, in tonnes) ǒMining tires (base 100 in 2016, in tonnes) 

ǒPC OE&RT market projection (in millions of units) 

 

1,579 

1,690  

2017 2020e

228 
240  

2017 2020e

CAGR  

~ 1.5 % 

100 104 
110  

2016 2017 2020e

CAGR  

~ 1.5 % 

* OE & RT in Europe and North America 

100 
115 

130  

2016 2017 2020e

CAGR  

~ 6.5 % 

o/w Ó 18ô  

~ 10% 

CAGR  

~ 2.5 % 



 Ó18õõ tires: the market recognizes the power of Michelinõs 

line -up in the premium segment  
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Growth in Ó18ò tire sales 
(YoY change, markets in units and sales in kt) 

Growth in Ó19ò tire sales 
(YoY change, markets in units and sales in kt) 

Worldwide market 

MICHELIN 

+9 % 

+20 % 

+15 % 
+17 % 

+13 % 

+19 % 

2015 2016 2017 

ǒCustomers who value the MICHELIN brand and its product performance: price positioning in line  

with the reputation of the MICHELIN brand 

ǒSustained growth momentum, made possible by adapting production capacity 

2017 

+16% 

+34% 



 Addressing planned obsolescence: MICHELIN CrossClimate + 

offers top performance regardless of new or worn tread  
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Results of the Auto Bild all-season tire tests*, November 2017 

8 

*Comparative tests conducted by Auto Bild on 185/65 R15 tires, published on November 24, 2017. Competitors: GOODYEAR VECTOR 4S GEN-2,  

PIRELLI Cinturato all season, VREDESTEIN Quatrac 5, NOKIAN Weatherproof, HANKOOK Kinergy 4 S. 

Scales on the graphs are adjusted to improve readability. 

Competitor average  

SAFER ON DRY ROADS  SAFER ON WET ROADS  

MICHELIN CROSSCLIMATE+  

Competitor average  

EXCELLENT TRACTION ON SNOW  

+24 % 

EXCELLENT PERFORMANCE OVER TIME  

0 KM 

MICHELIN CROSSCLIMATE+  

Competitor average   

WORN  

WORN  

MICHELIN CROSSCLIMATE+  

STOP 

-3.7m  

+14,120km  

or +39 % 

Competitor average  

MICHELIN CROSSCLIMATE+  

STOP 

braking distance braking distance 

NEW  

-5.1 m  



 Leading positions with prestige automakers  
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Porsche GT2 RS 
broke the lap record on the Nürburgring 

Nordschleife circuit  

These two supercars are fitted with 

FERRARI  

Bugatti Chiron 

0-400-0 km/h in 42 seconds! 
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